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Product  Manager 

Customer/Market Driven   

 

 

WHO ARE WE? 

We started as a group of smart finance professionals who refused to settle for the status quo. We saw 

firsthand how difficult it was to pull reports, create budgets, or analyze data in our clunky Enterprise 

Resource Planning (ERP) solutions. Processes were a mess, and it was taking a huge toll on business 

performance.  

So, we set out to make a real change. We became the only real-time reporting, analytics, and planning 

solution that is fully integrated with a company’s system of record. This means data is always accurate 

and people at all levels of the organization can make smart, confident business decisions. 

Today, we still hold true to our start, but we’ve added a few more faces to the mix. We are a great 

combination of passionate, tenacious, and solution-driven individuals all working towards the same goal 

– solving our customer’s information and performance issues. Call us rebels, nonconformists, and a bit 

eccentric, we like it that way.   

WHAT IS HUBBLE? 

Hubble is an integrated suite of performance management apps from insightsoftware.com. We offer 

reporting, analytics and planning in a single real-time solution that fully understands Oracle JD Edwards 

and E-Business Suite ERP systems. Hubble integrates your critical business systems so users at all levels 

have access to live data – extraordinarily fast. With this type of visibility, everyone can easily understand, 

manage and predict the business and drive consistent, stellar performance. 
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WHAT IS THE JOB? 

We have an exciting new cloud-based, Data Discovery product which is in the early stages of its product 

lifecycle and we are looking for a hands-on commercially focused product marketing manager to join the 

team. Calling upon your product marketing skills, you will be an evangelist for the product with 

responsibility for defining positioning, messaging, competitive differentiation, and go-to-market strategy, 

and securing senior management buy-in. You will be driving the P&L of the product and positioning the 

product for strategic growth. 

Working with a global team, you will be expected to develop a deep understanding of the market and 

our target customer (their needs, alternatives, buying process, etc.) through customer interviews, 

product demos and engaging in the strategic technical and business communities and strategic 

partners. 

 

WHAT WILL YOU DO? 

• Driving growth of our new cloud-based, Data Discovery product against strategic 

objectives, setting market goals and measurable KPI’s. You will do this by utilizing your 

market, customer, product, product strategy and competitive knowledge to enable the 

market and sales organizations to ensure they are aligned and work efficiently to 

generate and close opportunities. 

• Defining and documenting positioning, messaging, competitive differentiation, and go-

to-market strategy, and ensure senior management is aligned with these. 

• Working with sales, marketing, support and consulting teams to ensure internal 

readiness and to conduct successful product launches. This includes sales and 

marketing enablement — training and educating the sales and pre-sales teams on the 

go-to-market, positioning, messaging, differentiation, etc. and creating collateral to 

support the sales and marketing process (e.g. data sheets, white papers, web site copy, 

and other collateral) 

As part of this role, you will work alongside a product manager and the development team 

based in London. You will be expected to develop close working relationships with senior 

stakeholders to share ongoing development of the product. 
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WHAT YOU NEED TO HAVE 

Essential Skills  

 

Experience: 

• At least 5 years’ working as a product marketing manager taking digital products to 

market 

• Working with enterprise clients and their environments 

• Identifying market opportunities and developing go-to-market strategies 

• Defining and documenting positioning and messaging 

• Conducting customer interviews 

• Delivering product demonstrations 

• Competitive analysis 

• Managing product launches and internal readiness programs 

• Initiating and developing partner relationships 

• Working with data orientated Cloud-based products, systems and platforms 

• Familiar with data orientated products, Analytics, BI and Data Discovery tools 

• Understand the business drivers underpinning data requirements that will drive 

prioritisation and investment decisions 

Skills: 

• A natural communicator who can inspire customers, partners and colleagues with your 

passion for your product 

• Commercially-focused, you can form and manage growth projections against strategic 

KPI’s and you fully understand the breadth of digital business models and have the 

skills to articulate and communicate this to stakeholders 

• You build strong relationships with stakeholders across the organization including 

senior management, sales and marketing. 

• A strategic-thinker, you can pull together and executing product marketing strategies 

• A good listener, you are comfortable interviewing customers and collaborating with 

colleagues at all levels of the organization 

• Technically literate, you possess the necessary skills to speak credibly to the technology 

community and to enterprise customers 

• With a strong market knowledge, you have a good understanding of data, cloud and 

SAAS models, with a particular interest in Big Data solutions 
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Must be able to work permanently in the UK. 

 

Our Top 10 List 

 

• If you love the status quo, we’re not for you. We’re on a mission to shake up the business performance 

management space and it’s not for the faint of heart. 

• If you’re not prepared to go the extra mile, we’re not for you. We’re pretty obsessive about making our 

employees happy, so we expect our employees to go to the same lengths for our customers.  

• If you like the idea of working for a company that’s a household name, we’re not for you. We’re passionate 

about trying to build one, not join one. 

• If you like the 9 to 5, we’re not for you. We keep really flexible hours, but work like crazy—not because we 

have to, but because we want to. 

• If you’re looking for any easy life, we’re not for you. We’re obsessive, opinionated and have incredibly high 

standards, so expect to be challenged. 

• If you like fancy job titles, we’re not for you. We get our kicks by creating and selling great products, not 

dreaming up great titles. 

• If you’re not a team player, we’re not for you. When we’re trying to do something that’s bigger than any one 

individual, we believe rock star teams beat rock star individuals every time. 

• If you don’t like being dropped in the deep end, we’re not for you. Of course we’ll give you a ton of support, 

but we like working with self-starters who are prepared to take calculated risks. 

• If you think work shouldn’t be fun, we’re not for you. Just because we work hard, it doesn’t mean we don’t 

have a great time—we do! 

• If you hate working with crazy people, we’re not for you. Apple doesn’t have the monopoly on misfits, rebels 

and troublemakers—we have a few of our own. 

 

If you love a challenge, crush deadlines, and are passionate about shaking up the status quo, then we’d 

love to get to know you. 

    

TO APPLY: Send your resume aTO APPLY: Send your resume aTO APPLY: Send your resume aTO APPLY: Send your resume and cover letter to nd cover letter to nd cover letter to nd cover letter to Rachel.Fitzgerald@gohubble.comRachel.Fitzgerald@gohubble.comRachel.Fitzgerald@gohubble.comRachel.Fitzgerald@gohubble.com        

 

OUR POLICY IS TO PROVIDE EQUAL EMPLOYMENT OPPORTUNITIES TO ALL APPLICANTS AND EMPLOYEES IN ALL ASPECTS OF 

EMPLOYMENT WITHOUT REGARD TO RACE, COLOR, RELIGION, SEX, AGE, NATIONAL ORIGIN, ANCESTRY, NATIONALITY, CREED, 

CITIZENSHIP, ALIENAGE, MARITAL OR DOMESTIC PARTNERSHIP OR CIVIL UNION STATUS, PREGNANCY, AFFECTIONAL OR SEXUAL 

ORIENTATION, MENTAL OR PHYSICAL DISABILITY, VETERAN STATUS, LIABILITY FOR MILITARY SERVICE, WHISTLEBLOWER STATUS, 

GENDER IDENTITY AND/OR EXPRESSION, ATYPICAL CELLULAR OR BLOOD TRAIT, GENETIC INFORMATION (INCLUDING THE 

REFUSAL TO SUBMIT TO GENETIC TESTING), OR ANY OTHER CHARACTERISTIC PROTECTED UNDER FEDERAL, STATE, OR LOCAL 

LAW AND TO AFFIRMATIVELY SEEK TO ADVANCE THE PRINCIPLES OF EQUAL EMPLOYMENT OPPORTUNITY. 


